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y Who we are Product Description
DHL is the leading global brand in the logistics Combining value-added and management
industry. Our DHL family of divisions offer an services with traditional fulfilment and
~unrivalled portfolio of logistics services ranging distribution, our customized, integrated
~v. 1, from national and international parcel delivery, s af g !ogistics solut'ions drive efficiency, N
' e-commerce shipping and fulfillment solutions, ®™ s fs/m improve quality and create competitive
: international express, road, air and ocean \\f“,q Y Ik j/:?ffhz& advantage. . o
| transport to industrial supply chain N ’ fg’m DHL Sl.!pply.Ch'am offers SpeCl?“St, proven
J ' management. Sl g - expertise within the Automotive,
With about 350,000 employees in more than & e, i : Consumer, Chemicals, Energy,

( 220 countries and territories worldwide, DHL [ acta g m,,;':’:‘ En.gineering & MaNUfaCturil'!gl Life
connects people and businesses securely and S w;:‘:g::‘“‘@f & . Sciences & Healthcare, Retalland
reliably, enabling global trade flows. £ -::/«:@ Technology sectors. As toQay S gI.ol:?aI

& gff TR markets grow, our innovative logistics
g /i B e solutions are ready to help.
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Safeguard of product
Earety and integrity, in
every phase of the
chain, in all different
value ranges
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Full Compliance

1 Multi-channel ’

DO Assure the multi-channel,
reaching every the mostvaried
delivery points (Retail, normal

trade, factoryes, specialized
wohlesalers, B2C) granting
volumes sinergies and
specialized network
governance, in a sector of
reduced fringes

Growth

O Guarantee of the full opportunities
compliance in the management
of the integrated logistic
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Massimo Degiorgi
Business Development Director -
massimo.degiorgi@dhl.com www.dhl.com
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