
Who we are 
Since 1860, Riso Scotti has 
represented a history of tradition, 
linked to one of the oldest and 
most widespread foods; today sets 
the goal of looking at innovation, 
including social innovation, of 
taste, habits and customs, always 
in order to better interpret the 
extraordinary resource that rice is 
and decline it in contemporary 
proposals, suitable for even very 
different palates.
The presence of the brand and 
products in over 80 countries 
around the world requires a 
profound knowledge of habits, 
needs, and an ability to combine 
taste, goodness and health in a 
truly global diet. 
A fundamental ingredient of this 
evolution is the extreme attention 
to sustainability not only of the 
product, but also of the processes, 
relationships and actions. 
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Dal 1860 diamo più valore al riso
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Our production
From an artisan rice mill, through 
six generations, Riso Scotti has 
transformed into a European food 
Group capable of offering rice at 
360°, also using it as an 
ingredient: risottos, biscuits, 
sweet and savory snacks, baked 
goods, even gluten-free and 
lactose-free, as well as vegetable 
drinks and condiments.
With 35% of turnover developed 
abroad and production 
concentrated mainly in Italy, the 
Company has established itself 
as a point of reference for the 
world of rice, combining 
continuous technological and 
process innovation with a circular 
economy model «zero wast» 
which valorises the 100% 
processed raw material, favoring 
co-energy production, aimed at 
self-sufficiency and reducing 
emissions. 
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